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Executive Summary  
The website, visual identity and social media accounts of CO2SMOS project have been designed by the WP8: 
Dissemination, exploitation and IPR management leader together with the designated graphic agency, and developed in 
cooperation with the project coordinator and the project consortium. The goal of the website, visual identity and social 
media accounts is to support the project’s communication activity, effective public engagement and the dissemination 
of CO2SMOS results to the target stakeholder groups.  
 
The deliverable reports the successful implementation of the following communication and dissemination material: 

• The visual identity, including the project logo and the various templates. The visual identity offers the consortium 
effective material to present and report the work done within the project, making the project and all the outcomes 
related to it to be recognisable by the targeted stakeholders.  

• The project’s social media accounts, which are key tools to raise visibility, reach a wider audience and regularly 
communicate and disseminate information, results, news and events related to CO2SMOS project.  

• The CO2SMOS website represents a one-stop source of information for all target audiences, including essential 
details, progress, results and public resources developed by CO2SMOS project. The website is designed following 
CO2SMOS visual identity and in conformity with the General Data Protection Rules.  

Throughout the entire project, these communication and dissemination materials and tools will be kept up to date and 
modified if needed. The website and social media accounts’ effectiveness will be regularly monitored thanks to the KPIs 
defined in the Grant Agreement and in D8.1 Dissemination and Communication Plan. 
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1. The visual identity 
The CO2SMOS project’s visual identity has been designed by the WP8 leader, CO2 Value Europe, in cooperation with the 
graphic agency Digital Makers, the project’s coordinator and consortium.  

The visual identity mainly includes the logo and the templates in various formats, following the needs of the project and 
its consortium. 

1.1. CO2SMOS logo 

The logo is the main graphic element that identifies and constitutes the cornerstone of CO2SMOS visual identity. The 
project logo is composed by:  

• The name of the project “CO2SMOS”. 

• A graphic shape included in the name of the project, symbolising its complexity and versatility. Thanks to the graphic 
element the first part of the project’s name “CO2” stands up. 

• The explicatory tag line “Solutions for a circular biobased industry” underneath the project’s name. 

The logo has been realised in different colours to fit various types of communication material and tools: 

• The official, coloured version: 

 

 

 

 

 

 

• A version in black 
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• A version in white 

 

 

 

 

 

 

• A version in grayscale 

 

 

 

 

 

 

The brand guidelines complete the logo material delivered in M2. The brand guidelines guide the consortium in the 
creation of the project’s material, ensuring that any new element is “on brand” and in line with the identity.  

The brand guidelines contain the following elements: 

• Colour palettes: the exact basic colours and the gradient. 

• The pattern: a visual element that can be used in various types of applications. 

• Logo guidelines: rules on the proper use of the logo, the space allowed, minimum size and incorrect uses. 

• Icons developed in line with the style of the visual identity. 

• A guide on the applications of the visual identity with clear examples. 

• Typography: font selection, rules on pairings and hierarchy in internal and external communication material. 

1.2. CO2SMOS templates 

The CO2SMOS templates ensure consistency of the various presentations and documents that will be developed by the 
consortium throughout the project. The Microsoft (MS) Office templates include all the necessary style sheets to ensure 
the correct and easy use of fonts and colours defined in the brand identity. 

The set of templates, delivered on M.3, includes: 

• A template for meeting minutes. 
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• A letterhead template. 
 

 

 

 

 

 

 

 

 

 

 

 

 

• A template for press releases. 
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• A template for deliverables and reports. 
 

 

 

 

 

 

 

 

 

 

 

 

 

• A template for presentations. 
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• A template for vertical and horizontal posters. 
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2. The social media accounts 
The social media accounts of CO2SMOS project have been opened on LinkedIn and YouTube.  

2.1. LinkedIn account 

The LinkedIn profile mirrors the main updates published on the project’s website, ensuring a wider reach beyond the 
sectoral experts. The interactivity of the mean allows for direct interaction with the audience and to spread the news to 
wider and wider networks capitalising on the partners' involvement. 

The CO2SMOS account banner and profile picture reflect the visual identity developed. 
The profile can be found at: https://www.linkedin.com/company/co2smos-project/about/?viewAsMember=true  

 

 

2.2. YouTube account 

The YouTube account is a functional means to upload all the videos that will be created throughout the project, 
including interviews with the project partners and the recording of the webinars that will be organised. YouTube has 
been chosen as it is widely used by a variety of audiences, from the academic and the industrial one to the general 
public. The social media allow also for easy integration of the videos to LinkedIn and the project website. 

The CO2SMOS account banner and profile picture reflect the project’s visual identity. 
The profile can be found at: https://www.youtube.com/channel/UCSeEBL2mys1lWf4S0c_Ksyg  
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3. The website 
The CO2SMOS project website has been designed and developed by the WP8 leader and the graphic agency Digital 
Makers in cooperation with the project coordinator and the consortium from M5 to M8.  

The website has been created following the visual identity, ensuring consistency between all the communication 
material and tools. The website is composed by: 

• A homepage. 

• Six webpages reachable through the navigation menu: CO2SMOS project, consortium, news, events, resources, 
contacts. 

• Four subsections under the tab resources: deliverables, press releases, publications, videos. 

• The button “Log in” for the project partners to quickly reach the shared platform Nextcloud. 

• The hyperlinks to reach VIVALDI project social media accounts: LinkedIn and YouTube. 

• Clear indications on the EU funding received from the European Union’s Horizon 2020 research and innovation 
programme. 

• Quick and easy access to the webpage privacy and cookie policy, in compliance with the General Data Protection 
Regulation (GDPR).  

The current version of the website (as of the 23rd of December 2021) does not represent the final version. Additional 
content and details will be added as the project develops. The images and descriptions reported in this deliverable reflect 
the current status. 

3.1. Homepage 

The CO2SMOS website homepage presents, in a nutshell, all the most important information and messages for the wide 
audience. From this page, the different target stakeholders can find in a clear and accessible way all the relevant 
subsections, tabs and hyperlinks. 

The homepage is built as follow: 

• The project’s tag line is at the centre of the banner, showcasing the facilities of the Bio Base Europe Pilot Plant, which 
will be used during the project.   

 



 
 
 

 13 

• A short summary describing the project and its objectives followed by a button to have more details, that can be 
found on the page “CO2SMOS project”. 

 

• The project concept, illustrating through a graphic scheme and a short text CO2SMOS project its different actors 
and process’s steps. Each phase is explained in more detail by clicking the dot below each one of them. 

 

• The project’s goals, explaining in brief what are the reasons that move the project. Through the bottom “Our goals”, 
it is possible to see the project’s objectives in detail being redirected in the page “CO2SMOS project”. 
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• CO2SMOS’s expected impacts are illustrated by four icons, key numbers and a short text. Website visitors can find 
more information about these data by clicking on the button “More info”. A small extra text will appear just below 
the button. 
 

 

• A section with the latest three news published on the website will soon appear. Each news will show the date, the 
tag that identifies the news topic (“Project new” or “Consortium news”), the title, an excerpt of the article, and the 
hyperlink to read the full news. To find all the news published, the visitors only need to click on “View all” and they 
will be redirected to the section “News”. 
 

 

• Interested stakeholders will be able to subscribe to the biannual newsletter by completing the form appearing 
after the news section.  
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• In the footer, which appears at the bottom of each page constituting the website, it is possible to find the 
acknowledgement to EU fundings and Horizon 2020 programme and the links to all the pages of the website. Below 
it, the rights, the cookie policy, the privacy policy and the social media icons. 

 

3.2. CO2SMOS project 

This page provides more detailed information about the project, the technologies that will be developed, its goals and 
the main phases of the project.  

• A more detailed description of CO2SMOS project appears immediately. 

 

 

• The project concept displayed on the homepage is reproduced here as well, completing the description above with 
a visual element. 



 
 
 

 16 

 

• The five CO2 conversion technologies developed by CO2SMOS are listed here. By clicking on the “+” appearing aside 
of each technology, it is possible to find precise information about it.   

 

• The project’s objectives are listed in an organised way, representing CO2SMOS’s vision and the concrete goals that 
will be reached by the end of the project.  
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• A timeline representing the five phases of the project indicates the website’s visitors at what point the project is and 
what is coming next. The current phase is highlighted by a green square.  

 

3.3. Consortium 

The Consortium page provides key information on all CO2SMOS partners.  

• After a brief introduction, the consortium is divided into categories to clarify their role in the project. On the right, a 
map provides an overview of the consortium geographical distribution. By clicking on each point of the map, 
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information on the selected project’s partners appears, completed with contact information and the link to access 
its website. 

 

 

 

 

 

 

 

 

 

• The partners are listed to give a clear overview of the consortium. 
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3.4. Resources 

The resources webpage gather in one place all the public material developed by the CO2SMOS consortium throughout 
the project. The subsection includes: deliverables, press releases, publications and videos. 

• The Deliverables section presents all the public deliverables of CO2SMOS project. By clicking on one deliverable, the 
pdf appears in a new tab. 

 

 

 

 

 

 

 

• In the Publications section it will be possible to find all the various publications that will be published by the CO2SMOS 
partners during the coming months.  
 

 

• The Press Releases sub-section gathers all the press releases published by the WP8 leader in collaboration with the 
coordinator and the consortium. 
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• The Videos section includes the different videos that will be realised in order to promote the project and share the 
events’ recording. 

 

3.5. Contacts 

Thanks to the contacts shared on this page, the website visitors can easily reach the project coordinator and the WP8 
leader for enquiries. 

 

A contact form is also available for stakeholders to share ideas, suggestions, doubts or provide feedback. 
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3.6. News (to be finalised) 

As of January 2022, the section “News” will be added to provide the most updated project’s news and progresses. The 
page will list in chronological order all the news, distinguishing them in news related to the project and news related to 
the partners. Each news preview includes an image, the title, the news excerpt, the date and the link to access the full 
article. 

 

Once again, at the bottom of the page it is possible to voluntarily subscribe to the biannual newsletter thanks to a 
dedicated form. 
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3.7. Events (to be finalised) 

As of January 2022, the section “Events” will also be added to communicate about the events organised by the 
consortium, the partners and external events that are related to CO2SMOS’s key topics.  

 

By clicking on the event, specific information about the date, the location, the organiser, a short summary and the link to 
register are displayed. 
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3.8. Privacy Policy 

The CO2SMOS project’s privacy policy can be easily found in the footnote. 

 

Effective December 2021. In an effort to maintain efficient service while respecting the privacy of those who visit the 
CO2SMOS Website www.co2smos.eu and correspond electronically with the CO2SMOS consortium, the CO2SMOS 
project complies with the privacy legislation and the General Data Protection Regulation (GDPR). 

The CO2SMOS consortium is committed to keeping users’ e-mail address confidential. We do not sell, rent or lease to 
third parties the emails of partners, events’ attendees or anyone else with whom we conduct business. 

Information Collection and Use 

The CO2SMOS consortium collects personally identifiable information provided by the users, including, but not limited 
to, users’ name, employer’s name, address(es), telephone, e-mail address and banking information. The CO2SMOS 
consortium may use and store such information in order to: 

• notify users of official CO2SMOS project activities; 

• provide a product or service requested (e.g. newsletter); 

• analyse, evaluate, and improve visitors needs and interests; 

• alert users of CO2SMOS news, activities, events; 

• other legitimate and lawful business purposes. 

The CO2SMOS consortium uses third parties to operate this website with whom it may disclose personally identifiable 
information as needed for them to perform specific tasks under its instructions, subject to this policy and the general 
applicable GDPR rules.  

The CO2SMOS consortium may disclose personally identifiable information to the proper authorities if it becomes subject 
to a subpoena or court order, or if it is otherwise legally required to disclose such information. The CO2SMOS consortium 
also may use and disclose information about users to establish or exercise its legal rights, to assert and defend against 
legal claims, or if it believes such disclosure is necessary to investigate, prevent, or take other action regarding actual or 
suspected illegal or fraudulent activities or potential threats to the physical safety or well-being of any person. 

Registration and Order Forms 

In order to enrol or register in a program; attend CO2SMOS project’s events, meetings, or conferences; or request 
products or services; users may be required to fill out a registration or order form and provide personally identifiable 
information which the CO2SMOS consortium will use to process users’ registration or order. 

Links 

There are links to other websites throughout the website. Please note that the CO2SMOS consortium is not responsible 
for the privacy policies of those other sites and hereby disclaims any liability or responsibility in connection with such 
linked sites. 
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Updating Personal Information and Participation 

You may contact CO2SMOS project as set forth below to update your personally identifiable information, opt-in to, or 
opt-out of any service at any time. The CO2SMOS consortium will provide opt-in and opt-out opportunities as applicable 
to the service or product being offered. 

Privacy Policy Updates 

Should any changes be made to this privacy policy, the CO2SMOS consortium will post them on this page with appropriate 
explanation. 

Acceptance of our Privacy Policy Terms 

Using the CO2SMOS project website indicates user’s acceptance of its privacy policy. User’s continued visits to the 
CO2SMOS website after changes are posted to this policy will signify your acceptance of those changes. 

For further information E-mail: lara.tottolo@co2value.eu  

Legislation : https://www.eugdpr.org/eugdpr.org.html  

3.9. Cookie Policy 

The CO2SMOS project’s cookie policy is also available in the footnote. 

 

About this cookie policy 

This Cookie Policy explains what cookies are and how we use them, the types of cookies we use i.e, the information we 
collect using cookies and how that information is used, and how to control the cookie preferences. For further information 
on how we use, store, and keep your personal data secure, see our Privacy Policy. 

You can at any time change or withdraw your consent from the Cookie Declaration on our website 
Learn more about who we are, how you can contact us, and how we process personal data in our Privacy Policy. 
Your consent applies to the following domains: co2smos.eu  

Your current state: Consent accepted. Manage your consent. 

What are cookies? 

Cookies are small data files sent by a website’s server to a web browser, processor memory or hard drive and stored 
there. They can be used for a range of different purposes, such as customising a website for a particular user, helping a 
user navigate a website, improving that user’s website experience, and storing that user’s preferences and login 
information. 
 
Essential and non-essential cookies 
 
Cookies can be classified as either ‘essential’ or ‘non-essential’. 
Essential cookies: these are cookies that are either: 
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• used solely to carry out or facilitate the transmission of communications over a network; or 

• strictly necessary to provide an online service (e.g. our website or a service on our website) which you have 
requested. 

Non-essential cookies: these are any cookies that do not fall within the definition of essential cookies, such as cookies 
used to analyse our behaviour on a website (‘analytical’ cookies) or cookies used to display advertisements to you 
(‘advertising’ cookies). 
 
How do we use cookies? 
 
As most of the online services, our website uses first-party and third-party cookies for several purposes. First-party 
cookies are mostly necessary for the website to function the right way, and they do not collect any of your personally 
identifiable data. 
The third-party cookies used on our website are mainly for understanding how the website performs, how you interact 
with our website, keeping our services secure, providing advertisements that are relevant to you, and all in all providing 
you with a better and improved user experience and help speed up your future interactions with our website. 
 
What types of cookies do we use? 
 
• Essential: Some cookies are essential for you to be able to experience the full functionality of our site. They allow us 

to maintain user sessions and prevent any security threats. They do not collect or store any personal information. 
For example, these cookies allow you to log-in to your account and add products to your basket, and checkout 
securely. 

• Statistics: These cookies store information like the number of visitors to the website, the number of unique visitors, 
which pages of the website have been visited, the source of the visit, etc. These data help us understand and analyze 
how well the website performs and where it needs improvement. 

• Marketing: Our website displays advertisements. These cookies are used to personalize the advertisements that we 
show to you so that they are meaningful to you. These cookies also help us keep track of the efficiency of these ad 
campaigns. The information stored in these cookies may also be used by the third-party ad providers to show you 
ads on other websites on the browser as well. 

• Functional: These are the cookies that help certain non-essential functionalities on our website. These functionalities 
include embedding content like videos or sharing content of the website on social media platforms. 

• Preferences: These cookies help us store your settings and browsing preferences like language preferences so that 
you have a better and efficient experience on future visits to the website. 

The below list details the cookies used in our website. 

COOKIE PURPOSE 
ESSENTIAL COOKIES (STRICTLY 
NECESSARY) 

Used solely to carry out or facilitate the transmission of communications over a 
network; or strictly necessary to provide an online service (e.g. our website or a 
service on our website) which you have requested. 

PREFERENCE & FUNCTIONALITY 
COOKIES 

These cookies collect information about your choices and preferences and 
make using the website more practical. 
They are non-essential to their use. However, without these cookies, certain 
functionality may become unavailable. 

ANALYTICS & CUSTOMISATION 
COOKIES 

These cookies collect information that is used either in aggregate form to help 
us understand how our websites are being used to help us improve our 
websites and application for you in order to enhance your experience. 

ADVERTSING (TARGETING) 
COOKIES 
 

These cookies are used to make advertising messages more relevant to you and 
your interests. They also perform functions like preventing the same ad from 
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continuously reappearing, ensuring that ads are properly displayed, and in 
some cases selecting advertisements that are based on your interests. 

 
How can I control the cookie preferences? 
 
Should you decide to change your preferences later through your browsing session, you can click on the “Privacy & Cookie 
Policy” tab on your screen. This will display the consent notice again enabling you to change your preferences or withdraw 
your consent entirely. 
 
In addition to this, different browsers provide different methods to block and delete cookies used by websites. You can 
change the settings of your browser to block/delete the cookies. To find out more about how to manage and delete 
cookies, visit wikipedia.org, www.allaboutcookies.org  

3.10. Website’s monitoring and KPIs 

The website content and layout is to be considered a living communication tool that will be adapted to follow the 
developments of the CO2SMOS project. The website will be regularly updated with new content and could be modified 
and expanded according to its needs.  

Together with the designated graphic agency, it will be given great attention to the website optimisation in the search 
engine (SEO) and the search engine results pages (SERPS), ensuring VIVALDI website visibility and focus in targeting the 
defined audiences.  

The website effectiveness will be regularly monitored thanks to the quantifiable KPIs defined in Grant Agreement and in 
D8.1 Dissemination and Communication Plan. The monitor and reporting phase allows the WP8 leader and the 
consortium to assess the achievements and the progress of the website.  

The KPIs for the VIVALDI project related to the website are:  

KPI Poor impact Good impact Excellent impact 
Web page visits per year <5.000 6.000 – 10.000 >10.000 
Materials download <1.000 1.000 – 2.000 >2.000 
Number of papers 
submitted 

<8 8 – 10 >10 
 

Number of press releases <10 10 – 25 >25 
Mail-outs & downloads of 
newsletters (per release) 

<200 200-500 >500 
 

Project’s videos 
visualization 

<800 1.000 – 2.500 >2.500 
 

Technical project 
publication downloads 

<15 15 – 50 >50 
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